Below is a list of designs we used in our A/B testing

October / November 2009

The first design was put together as a template for the designer by the ComMetrics team....
what we thought might work — of course, in the end it all looked different.

Blah, blah, blah. Yada, yada, yada.

Blog postings.

The colours used are approximate and of secondary
importance (unlikely to be used for clients) compared
to the format depicted.

See below for bottom bar... The slogan and the
copyright will hopefully not overlap too much, since
the margins will be wider than this document. The
POLICIES will be a link that will also have a menu
that unfolds upwards with all of the subsections, as
found in the FAQ menu.

Search here.........

About, with connect
links & picture

Why Benchmark? (FAQ)

FTIndex widget (edited
for content by URS)

Categories
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Archives

(both fold down, like on
www.web-
strategist.com/blog)

Awards

Subscribe

Email: [

cithernriha

1) Dark blue fields and labels must be editable (different categories/links/pages)

2) Spaces between widgets on the right must be smaller/including fonts Arial on the
right column than they currently are on http://ComMetrics.com

3) Colors we are open but font needs to be a tiny bit darker for the text (shade of grey)
than it currently is.... if we change the font okay whatever is best for online reading
and printing... since people do the latter often.

4) Popular posts or downloads will be lists (which means a wordPress page) similar to
this one http://www.web-strategist.com/blog/web-strategy-vault/ we need the
same category and archive widget he has as well.
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Designer starts to work on our ideas

2009-11- The designer took our design above and came back with the one below — first

option

At the bottom (cut off) where plenty of more links.... but some of our testers just did not find
their way around this design. Clients got lost in the many possibilities.

HOME  MY.COMMETRICE  HOWTO.COMMETRICS  FTINDEX  ABOUT  CONTACT

Post Example Number Three

WETAGES on HOWERBER 15, 2009

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Froin malesuada enirm ac velit ftingilla auctar. Duis
cursus sollicitudin odio ut sodales. Aliquam dapibus
aliguam justo eu dicturm. Cras tristique, dolor at pretium
aliguarn, sapien arcu feugiat nisi, vel ullamcorper lectus
arcu vitae valit.

Eead Ware

D comments

Post Example Number Two

WETAGEZ on HOWVEREBER 14, 2009

Aliguam sit amet nunc. Mauris aliquet sollicitudin nunc.
Mam mi urna, pharetra sit amet, malesuada in, cursus sit
amet, lihera. Utvitae purus eu leo rutrum hibendurm.
Marbi hendrerit ante quis quam. Donec nisi. Phasellus
vitae ligula in.

Eead Wore

n

social media analytics,
best practice and monitoring

TERMS OF USE

FoLLow Us

e @B

SEARCH

To =zearch, type and hit enter

Apout Us

Lorem ipzum dolor sit amet,
u consectetur adipizcing elit. Prain
malesuada enim ac velit fringils
auctor. Duis cursus sollicitudin odio ut sodales.

WiHv BEMCHMARK

Lorem ip=zum dolor =it amet,
consectetur adipizcing elit. Proin
malesuada enim ac velt fringilla

auctor. Duis cursus sollictudin odio.

FTINDE®

Lorem ip=sum dolor sit amet, consectetur
adipizcing elit. Proin malesuads enim ac
velit fringilla auctor. Duis cursus
sallicitudin odia.

LN

TwWITTER

Perzonal Branding Interview: Aaran Kwittken |
Personal Branding ... bitp: it by 22000 -
Rosutewatch about 3 hours ago

We went ahead and asked people about how they felt about the above and other designs

we had as options to test.

We asked testers why they wanted to choose one option (above) over the other (not shown)
or vice versa using face-to-face meetings, phone calls and emails to get explanations.
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The why was especially important to find out if the preference was based on a small issue
(e.g., header text versus placing of search button) versus a major concern (e.g., | hate the

colors).

2009-11 =»The Design 3 listed below was a combination of the above option and the one

not shown.

HOME  KIW.COREBIETRICS  BLOG  HOWTO.COMMETRICS

. . :
] comMetrics
.

social media analytics, best practice and monitoring

This Is The Headline For Test Post Number Three

Ly STAGING on OCTOBER 1, 2009 -0 COMMENTS
nBUSIIESS

Larem ipsum daolar sit amet, consectetur adipiscing elit. Donec at
lorem massa. Mulla et arcu libero, sed luctus dui. Suspendisse ut
turpis tellus, sit amet tincidunt tellus. Donec vestibulum omare
semper. In vitae neque uma.

Wivamus id ipsum eu leo posuers omare sed 2u libero. Cras

veastibulum, diam id auctor iaculis, ante magna laorest nibh, id
luctus uma velit et diam. Morbi metus ante, egestas ac gravida
non, feugiat bibendum nibh. Prassent pretium aliquet accumsan. Prassent auctor lectus =t
nisi congue rhoncus.

Read More

This Is Just Test Post Number Two

by STAGING en SEPTENMBER 28, 2000 o COMMENTS
nUNCATEGORIZED

-. Wivamus id ipsum eu leo posuers omare sed 2u libero. Cras
veastibulum, diam id auctor iaculis, ante magna laorest nibh, id

luctus uma velit et diam. Morbi metus ante, egestas ac gravida
non, feugiat bibendum nibh. Prassent pretium aliquet accumsan.
Frassent auctor lectus et nisi congue thoncus.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec at
lorem massa. Mulla et arcu libero, sed luctus dui. Suspendisse ut
turpis tellus, sit amet tincidunt tellus. Donec vestibulum amare semper. In vitae neque uma.
Vivamus id ipsum eu leo posuere omare sed eu libero. Cras vestibulum, diam id auctor iaculis,

FTINDE: &BOUT COMNTACT TERKS OF L

Follow Us

£ U in WS\

o~ & | .
About Us
Loram ipsum dolor sit amat,
consactatur adipiscing alit.
Froin malesuada enim acvelit
fringillaauctor.

Why Benchmark
Loram ipsum daolor sit
amet, consactatur

S » adipiscing alit. Prain
S0 malasuada enim acvelit

fringilla avctor.

| - ~ -
FTinde>
Lorem ipsum dolor sit
/ amet, consactatur
: adipiscing alit. Proin

\w_T../ malasuada enim acvalit

fringillaauctor.

For instance, in one design option we had a picture of a face (the founder) in the Follow Us
rectangle on the right-side navigation bar. Some people liked it, others said it does not

belong here this is a corporate webpage.

Also, even with the changes implemented, less savvy social media people still raised the
issue that it was not totally clear to them based on our information and header what

ComMetrics and this webpage was about
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=> we used as a tag line: social media analytics, best practice and monitoring.

Some business respondents in our A/B testing felt a box was needed in our navigation bar to
the right saying something like: what they think

With the link given in the box entitled — what they think - people could then read about what

our clients used our tools for, what problems got resolved .... clients want solutions not

products. The general opinion of about 35% of A/B test participants was that this would help
those people less knowledgeable about social media to learn about the problem solutions
ComMetrics offered.

Pre-Final Design
The design below is pretty much the final one...

the headline was changed (Tools for benchmarking social media)
ComMetrics — metrics was made orange to make it more like My.ComMetrics

navigation bar (e.g., Home, My.ComMetrics.com, etc.) was put under the title...

preferred by most testers, and
the buttons on the right navigation bar still needed changing (separate the
networking buttons from the enter e-mail one — see current design)
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. )
|I ComMetrics
-

Tools for benchmarking social media

Search

HOME  ABOUT COMNTACT INFO WAULT CYTRAP LABS FTINDEX HOWTO.COMMETRICS MY COMMETRICS

Post Example Number Three

by ETAGES on NOWEMBER 15, 2000

Laorem ipsum dolor sit amet, consectetur adipiscing elit. Proin
malesuada enim ac velit fringilla auctor. Duis cursus sollicitudin odio
ut sodales. Aliguam dapibus aliguam justo eu dictum. Cras tristique,
dolor at pretium aliguarn, sapien arcu feugiat nisi, vel ullamcorper
lectus arcu vitae velit

Eead More

Post Example Number Two

by STAGESD on NOWEMBER 14, 2000

Aliquam sit amet nunc. Mauris aliguet sollicitudin nunc. Nam mi
urna, pharetra sit amet, malesuada in, cursus sit amet, libera. Ut
witae purus eu leo rutrum bibendum. Morbi hendrerit ante quis
guarmn. Donec nisi. Phasellus vitae ligula in

Eead More

Post Example Number One

by STAGESD on NOWEMBER 14, 2000

Laorem ipsum dolor sit amet, consectetur adipiscing elit. Proin
malesuada enim ac velit fringilla auctor. Duis cursus sollicitudin odio
ut sodales. Aliquarm dapibus aliguam justo eu dictum. Cras tristique,
dolor at pretium aliguarn, sapien arcu feugiat nisi, vel ullamcorper
lectus arcu vitae velit

Read More

Try our Beta version
Benchmark your Blog

Subscribe

Ge@:

Your email

Enter email address

Subscribe | Unsubscribe

About us
Larerm ipsurn dolor sit
u amet, consectetur
adipiscing elit. Proin
malesuada enim ac velit
fringilla auctaor.

Why benchmark
Lorem ipsurn dolor sit
i Jamet, consectetur

: adipiscing elit. Proin
malesuada enim ac welit

fringilla auctor.

FT ComMetrics
Blog Index

b

y - Larern ipsurn dolor sit

y amet, consectetur
adipiscing elit. Proin
malesuada enim ac welit

fringilla auctar.

What they think
Lorern ipsurm dolor sit amet,
consectetur adipiscing elit
Proin malesuada enim ac
welit fringilla auctor.

+ Categories

+ Archives

Compared to the above design, the button bar (e.g., policies) also had changed based on

customer feedback.
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The design below changed the buttons on the right navigation bar including the sign-up one
to make it even more obvious — the link to our tools on My.ComMetrics (e.g., orange color of

Metrics same coloring as used in the overall title).

We are still testing with the positioning of the boxes on the right to make sure it suit’s our

clients the most.

ComMetrics

Toaols for banchmarking social media

e
o]

Home My ComRetrics HowTo  FTledex  Redla

Comietrics weekly review. Taliban to IBM wvia g
tdicrosoft [

Eve ryweek we teetabonta btortcchatg sor,
Vi bl g great content tat i ofintere st to soclal

N gadochallange BS3AM 18 the faw
medla Talkis and corporats blaggers. Thi weekly ligemamt of m.1r!-'.rl-;ng = mixing dispazate
coin pliation provkkes wou with onr o tweet o the previon tactios + platforms into unified mesaging
el . Lartlipie

Ettip I:I.-l'r- =

COMmMEICS
oartop starlas ik why &8 faets Tall @o e aida
Twttar tool that allows you to twsatwhils giving a Power Paint pre santation, winycrowd sourcing
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medla { 5M)can atfecta company s bottom-Hine, wiyyon 201K Join us on Facsbook - 2G2IN, ard
bow the Tallban uss e spen slve sothwars o view video Taeds from US dronss, a Invitation to the
soclal Madla Monltoring group on King (hon wartD keow what Enopean: ae 1p o egardieg web or
sochal media akaktcs, yon'd beter ol . PIn, check ontsome free Twitter tools, asdmare © beter
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Dovtmiss te 1pcom g week! Sk ap Wi onremall ik bt eow o get Bt
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FREE tools, cods Tor Twithar, D|IZIE|I and Facsbook: TlFII and ticks
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Future Work
We still need to fix the other areas to make sure that it works such as:

http://HowTo.ComMetrics.com

http://info. CyTRAP.eu and our sign up page

http://my.commetrics.com/amember/signup.php sign-up page

This will take us another couple of months to improve but improve we will ©
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