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Below is a list of designs we used in our A/B testing  

October / November 2009 

The first design was put together as a template for the designer by the ComMetrics team.... 

what we thought might work – of course, in the end it all looked different. 

 

HowTo   My.ComMetrics   FTIndex   CyTRAP Labs  

ComMetrics 

Social media analytics, best practice and monitoring 

Blog/Home   Info Vault   About   Contact                                                             Search here……… 

 

Blah, blah, blah. Yada, yada, yada. 

 

Blog postings. 

 

The colours used are approximate and of secondary 

importance (unlikely to be used for clients) compared 

to the format depicted. 

 

See below for bottom bar… The slogan and the 

copyright will hopefully not overlap too much, since 

the margins will be wider than this document. The 

POLICIES will be a link that will also have a menu 

that unfolds upwards with all of the subsections, as 

found in the FAQ menu. 

About, with connect 

links & picture 

 

 

Why Benchmark? (FAQ) 

 

 

 

 

 

 

 

 

FTIndex widget (edited 

for content by URS) 

 

 

Categories 
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1) Dark blue fields and labels must be editable (different categories/links/pages) 
2) Spaces between widgets on the right must be smaller/including fonts Arial on the 

right column than they currently are on http://ComMetrics.com 
3) Colors we are open but font needs to be a tiny bit darker for the text (shade of grey) 

than it currently is.... if we change the font okay whatever is best for online reading 
and printing... since people do the latter often. 

4) Popular posts or downloads will be lists (which means a wordPress page) similar to 
this one http://www.web-strategist.com/blog/web-strategy-vault/        we need the 
same category and archive widget he has as well. 

 

 

 

  

Archives 

 (both fold down, like on 

www.web-

strategist.com/blog) 

 

 

Awards 

CyTRAP Labs – essential source for actionable metrics               Policies 

© 2006 – 2010 CyTRAP Labs GmbH  

Subscribe 

Email: ............ 

subscribe 

RSS: entries   

comments 

http://commetrics.com/
http://www.web-strategist.com/blog/web-strategy-vault/
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Designer starts to work on our ideas 

2009-11- The designer took our design above and came back with the one below – first 

option 

At the bottom (cut off) where plenty of more links.... but some of our testers just did not find 

their way around this design.  Clients got lost in the many possibilities. 

 

 

We went ahead and asked people about how they felt about the above and other designs 

we had as options to test. 

We asked testers why they wanted to choose one option (above) over the other (not shown) 

or vice versa using face-to-face meetings, phone calls and emails to get explanations. 
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The why was especially important to find out if the preference was based on a small issue 

(e.g., header text versus placing of search button) versus a major concern (e.g., I hate the 

colors). 

2009-11 The Design 3 listed below was a combination of the above option and the one 

not shown.  

 

 

For instance, in one design option we had a picture of a face (the founder) in the Follow Us 

rectangle on the right-side navigation bar. Some people liked it, others said it does not 

belong here this is a corporate webpage. 

Also, even with the changes implemented, less savvy social media people still raised the 

issue that it was not totally clear to them based on our information and header what 

ComMetrics and this webpage was about  



My.ComMetrics.com – tools for benchmarking social media Page 5 
 

 we used as a tag line: social media analytics, best practice and monitoring. 

Some business respondents in our A/B testing felt a box was needed in our navigation bar to 

the right saying something like: what they think 

With the link given in the box entitled – what they think - people could then read about what 

our clients used our tools for, what problems got resolved .... clients want solutions not 

products. The general opinion of about 35% of A/B test participants was that this would help 

those people less knowledgeable about social media to learn about the problem solutions 

ComMetrics offered. 

 

 

 

 

 

Pre-Final Design 
The design below is pretty much the final one...  

- the headline was changed (Tools for benchmarking social media) 

- ComMetrics – metrics was made orange to make it more like My.ComMetrics 

- navigation bar (e.g., Home, My.ComMetrics.com, etc.) was put under the title... 

preferred by most testers, and  

- the buttons on the right navigation bar still needed changing  (separate the 

networking buttons from the enter e-mail one – see current design) 
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-  

 

Compared to the above design, the button bar (e.g., policies) also had changed based on 

customer feedback. 
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The design below changed the buttons on the right navigation bar including the sign-up one 

to make it even more obvious – the link to our tools on My.ComMetrics (e.g., orange color of 

Metrics same coloring as used in the overall title). 

We are still testing with the positioning of the boxes on the right to make sure it suit ’s our 

clients the most. 
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Future Work 
We still need to fix the other areas to make sure that it works such as: 

http://HowTo.ComMetrics.com 

http://info.CyTRAP.eu   and our sign up page 

http://my.commetrics.com/amember/signup.php   sign-up page 

This will take us another couple of months to improve but improve we will  

 

http://howto.commetrics.com/
http://info.cytrap.eu/
http://my.commetrics.com/amember/signup.php

