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_ComMetrics — webinar

Host: Deborah Drake ==> http://cli.qs/qJHEUOQ
Presenter: Urs E. Gattiker ==> hiip://cli.gs/ve8Yh\W

During the webinar you can ask questions by using the:
- chat function
- please stay on the topic

e e »UrS: | know your webinars are great because | know
wanswns  YOU wouldn't do anything that wasn't.”
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ComMetrics

_Overview http://commetrics.com/?p=7824

> Content for this webinar

My.ComMetrics.com

1 Things your mom forgot to tell you about social media E—
B

LogIn

2 What others do fails for me ———

3 What is the right strategy?

Topic: What to do if your strategy with Xing, Linkedln, Facebook or Twitter is

failing?
2010_04_21
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_1 Things your mom forget to tell you about social

media

Created: Movember 12, 2007
Typre: Metworking Group
Members: 231 540
Subgroups: S

1 Who is in charge — EULA Facebook, LinkedIn...

Owner: Robert Fleming

Website: http:farnene emarketingassociation.

2 Protection: collect the addresses and eMails so you

Social Marketing Group

Linkedin - gréen group 2736 members | Forward | You are a member

Az a moderatar, we cannat engage with =0 many
members, instead, we broadcast.

Search Engine Interest Group
1,354 members | Forward | Join

About this Gmup eMarketing Association (F-Topic Group
224 members | Forward | Join
Created: March 3, 2005
. . eMail Mark eting Groups
T}"l:'e' NEtWDrkmg GI'EILIFI 2,007 members | Farward | Join

Members: 32 216
eMarketing Event Group
Subgroups: 12 723 members | Forward | Join

Website: http:/fwwew. greenprofs. com 2010_04_21
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_2 does your strategy work? How do you know it does

Group: inside Twitter Marketing and PR

Homepage

TweetiAkademie

Homepage | Forums | Membersearch

#Minimize XING header

Kommunikation im Echtzeitweb

Exparta . W fi

S ternehmen

§8 Search for: ® aricles O by articles O suther Feynsiords @ Search
News
+
There are no recent new entries for thiz group. i u
About this group Imwite others to join this

) ) group
Latest articles in all forums Hew members
izruppen-Mewsletter: Wiochenausblick - Internety & Andreas Schulz @ Ll ‘You're 3 member of this group.
Michael Gebert, 09 Apr 2040, 02:02 am ELO Crigital Office GmbH w | Group exists since: 02 Mar 2009
Kuzes Hallo fooal baw B - Members in this group: 1,260
Carsten Schulz , 03 Apr2010, 12:29 pm diligenZ management consulting GmbH | Articles in this group: 123 I
Leutschlandpramisre — Foursquare Swarm Abdion au Arnold Melm |
Michael Gebert, 02 Apr2040, 02:0F am Armnold Melm |

My group options

Perséinliche Yorstellung Werens Reinert & Subscribe to nevesletter
Dr. W afi Al-Baghdadi 0F | gasdl Sa aeisdl Apr 2010, 1 Bundesministerium fir Finanzen w |
— |7| Subszcribe to event invitations 2010 04 21
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_2 does your
strategy work?
How do you
know it does?

-What is the purpose:

learning and

sharing = primary

http://www.linkedin.cc

4

Law And Social Metworking

Oeryiew

Discussions  Mews  Jobs  Subgroups hBnage  hore...

seTtarta DEcvisbon o Smiteews [ HShae qrop

Dizcussions

Facant activity

Racant Cacusslons Most Comments

¥ Featnred DEcrisbon

Linkedln Profile - send it!
By Nk Mowdan 10 days a0
Follw dizcassbon | 1 comments

¥ Featnred DEcrisbon

Facebook ta Twitter all While Linkedin -- Do people find the cross-
posting services helpful ? Do you read the status updates of others on

a regular basis?
By Fenneth Suzan Zodag a0
A bllewlg | doommert o

FREE Webinar this Thursday [4422]at 1P ET: Public Reputation
Management for Lawoyers with Jay Jaffe of Jaffe PR

By Megan Skadort 15 honrs ago

Follow clizcnss ko | Akl comme vt

2
8
i

Combetrics Uniwversity - Coffee Break Webinar series - April 28 -i=s
your social media strategy working? Hows do you knoee? What can
wou do?

By s E. Gattker 16 honrs ago

S Blowiig | 3 comment o

‘Wwhat do you do when wou Boss wants to friend you on Facebook?
Should employers deal with this intheir Social Media Policy?

Fry Diawe Wlkson 10 days ago

Follow discass ko | Z2comment «

ug_garppro

>|ntroduction

>Purpose

geimtadkciziion

Mewys

RMoet 2ctivity

Ry el cnss bond | More o

Late st Hews

@ IP Twestup: Special Guest and Sponsor Announced! = Knockoff Report
From : kicckotieportonm | Sprlan, 2010 | Follw discass b | Share | See | comme ks

Special Gres tand Spoaor B Bor o weetp!
Comme itpesead 1 hon a0 By Hils Montan

Group Pr

Vostro™ 3500

Flach, |eicht und speziell auf kleine
Unternehmen zugeschnitten

JETIT
419 €Iz- il JETZT EALIFEN

1 Ju] dat

Mils Mortan started a discussion:

IF Tweetup: Special Guest and Spons=or

frmounced! - knockeffreport com
"Special Guest and Sponsar for Boston
twestup!”

1o o - 1 eomme it

Ur= E. Gattiker and 1 more commented on:
ComMetrics University - Coffee Break
‘ishinar series - Bpril 28 - is your social
rmedia strategy working? How do you knay
‘Wihiat can you do?

1 hONT &0 - 3 comme v

Deborab Drake commented on:

ComMetrics University - Coffee Break
‘Wishinar series - Bpril 28 - i=s your social
rmedia strateqy working? How do you kna
‘Whiat can you do?

11 hon s @0 - 3 comme i

4 B » M

Megan Olendorf started 3 discussion:

FREE Wwebinar this Thursday (4522 at 1FM
Fublic Reputation Managernent for Lawarer:
with Jay Jaffe of Jaffe PR

15 hoNTE 30 - Akl coinment
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_3 what is the right strategy?

>1,000 members means broadcasting — BUT convenience makes it work

https://www.xing.com/net/iwi-weiterbildung
Group: Weiterbildung am Institut fur Wirtschaftsinformatik der FHNW

Homepage #Minimize XING header

n w Fachhochschule Nordwastschwaei
Hochschule fir Wirtschaft

Haomepage Farums || Member search

J8 Search for: ® anicles O iy articles O muthor Keywords Search Zzanch e
News
e +
There are no recent new entries for this group. u “
About this grao = others to join this
) ) group
Latest articles in all forums Hew members
May | introduce me to wou... > David Tschapnizky Ll ‘You're a member of this group.
“ranick Belart, 02 Mar2010, 09:15 am Unic Az P Group exists since: 02 Now 2007
Gruppen-Mewsletter: Weiterbildung, Events und Dipl Lewvis Pereira s Members in this group: 229
Daniel Ebneter, 27 Jan 2040, 2:4H pm Abraxas |nform atik A% w Aricles in this graup: 22
mars = ﬂ Peter Krummenzcher @ o
 kewebs GmbH
- wEhs tm b by group options

“ Hedi Strabim Subseribe to newsletter

Ziircher Hochschule fiir angewandte
Subscribe to event invitations

Wisze nzchaften ZHAWY

& Manage your group subscriptions
mo» | 2010_04_21

¥ Cancel your membership

Upeoming events for this group Search in your group!
FHMWY CampusTalk"Social Madia: iren. | First name
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_Conclusions

- Write strategy, set objectives AND agree on metrics: Then, measure,

improve and then measure again — read more:

http://commetrics.com/?p=7824

- Last week’s discussion about today‘s webinar topic on SM Monitoring —
Xing group:
http://cli.gs/8anY50

2010_04 21
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_Conclusions
attending my first #Webinar
@comMetrics, interesting!
Barbnerdy
-Download slides:  http://cli.gs/mJMT12 perttery

- Wednesday May 5 we have two time slots: 8:45 CET (11:45pm PST
Tue) or 16:00 hours (7am PST Wed) :

TOPIC: tentative - Reversing the razor and razor-blade model

2010_04 21
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Thank you

FT the Financial Times describes ComMetrics ... <
o -~ G00d things come in small packages.

TIMES
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Abowt this group BSS feed for this lwite others to
aroup join this group

_Tools & Tips

You're a moderator

Group exists since: 06 Moy 2009
mMemhbers in this group: 178
Articles inthis group: a09

- How to add our group’s RSS code
- http://www.xing.com/generated/rss/en-net8454-rssfeed2.0.xml

to your Microsoft Outlook e-mail program — VERY easy:
- http://office.microsoft.com/en-us/outlook/HA101595391033.aspx (English)

- http://www.mailhilfe.de/tut-outlook-6-rss.html (super resource in German)

2010_04 21
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_2 Things your mom forget to tell you about social
media

A We live in a service economy: That does not mean Xing, Facebook, E-Bay,
Pay Pal do provide competent, curteous and helpful service to clients/users ...

because service is not scalable = expensive.

https://www.xing.com/net/pric3e7d1 x/smmetrics/questions-and-answers-discussions-

435097/does-xing-understand-its-clientel-not-your-take-

29373351/29514978/#29514978

2010_04 21
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_2 Things your mom forget to tell you about social
media

B Moderators: must nurture and be present in group,
When members pose questions or replies, moderators must answer (e.g., get

a comment on your blog, reply to commenter's comment = foster interaction)
C Members: if you pose a question or discussion item: When somebody replies,

pls revisit your question AND answer/reply to the person that answered

you..... Netiquette.

2010_04 21
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