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_ComMetrics – webinar

Host:          Deborah Drake  ==> http://cli.gs/qJHEU0

Presenter:  Urs E. Gattiker  ==>  http://cli.gs/ye8YhW

During the webinar you can ask questions by using the:

- chat function

- please stay on the topic 

„Urs: I know your webinars are great because I know
you wouldn't do anything that wasn‟t.”
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_Overview http://commetrics.com/?p=7824
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> Content for this webinar

1  Things your mom forgot to tell you about social media

2  What others do fails for me

3  What is the right strategy?

Topic: What to do if your strategy with Xing, LinkedIn, Facebook or Twitter is   

failing?  
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_1 Things your mom forget to tell you about social 

media

1   Who is in charge – EULA Facebook, LinkedIn...

2 Protection: collect the addresses and eMails so you

can reach out...
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_2 does your strategy work? How do you know it does

l
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_2 does your 

strategy work? 

How do you 

know it does? 

-What is the purpose:

learning and 

sharing = primary

http://www.linkedin.com/groups?about=&gid=2452154&trk=anet_

ug_grppro
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_3 what is the right strategy?
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>1,000 members means broadcasting – BUT convenience makes it work 
https://www.xing.com/net/iwi-weiterbildung
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_Conclusions

- Write strategy, set objectives AND agree on metrics: Then, measure, 

improve and then measure again – read more:  

http://commetrics.com/?p=7824

- Last week„s discussion about today„s webinar topic on SM Monitoring –

Xing group: 

http://cli.gs/8anY50
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_Conclusions

-Download slides:      http://cli.gs/mJMT12

- Wednesday May 5 we have two time slots: 8:45 CET (11:45pm PST 

Tue) or 16:00 hours (7am PST Wed) :

TOPIC:  tentative - Reversing the razor and razor-blade model

2010_04_21

>Introduction >Purpose >How to >Decision _Conclusions >Tools & Tips

http://cli.gs/mJMT12


ComMetrics

2008_06_16

ComMetrics
Thank you

the Financial Times describes ComMetrics ...

„... Good things come in small packages.“
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_Tools & Tips

- How to add our group„s RSS code

- http://www.xing.com/generated/rss/en-net8454-rssfeed2.0.xml 

to your Microsoft Outlook e-mail program – VERY easy:

- http://office.microsoft.com/en-us/outlook/HA101595391033.aspx (English)

- http://www.mailhilfe.de/tut-outlook-6-rss.html (super resource in German)
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_2 Things your mom forget to tell you about social 

media

A  We live in a service economy: That does not mean Xing, Facebook, E-Bay, 

Pay Pal do provide competent, curteous and helpful service to clients/users ... 

because service is not scalable = expensive.
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_2 Things your mom forget to tell you about social 

media

B  Moderators: must nurture and be present in group, 

When members pose questions or replies, moderators must answer (e.g., get 

a comment on your blog, reply to commenter„s comment = foster interaction)

C  Members: if you pose a question or discussion item: When somebody replies, 

pls revisit your question AND answer/reply to the person that answered 

you..... Netiquette.


